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TO HELP PEOPLE DISCOVER
WHAT’S INTERESTING AND NEW
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VS. YOUTUBE
PREROLL

Research Participants were 25%
more attentive while watching the
same videos on Taboola and
Facebook in comparison with
YouTube’s Pre-roll.
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Caldera-edge settlements
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Research Participants had a 13-23% higher emotional
TABOOLA DRIVES

response when watching the same video ad on Taboola in
13-23% HIGHER comparison to Facebook and YouTube.
EMOTIONAL
RESPONSE VS.
FACEBOOK AND

YOUTUBE

23%

/\13%

Facebook / YouTube & tb#: L T . TaboolalZ.
12-23%= LY, BBICEDL A RIENRENE LT,

Emotional
Response

Taboola Social Pre-roll
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TABOOLA DRIVES
2.4X HIGHER
FAVORABILITY &
ATTENTION VS.
MID-ARTICLE
EXPERIENCES

SEFOTL—R A FELART, Taboolald.
iM’E}EL\ FEELEKRBEICEADh I RIENEN
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Research Participants rated the same videos on Taboola

as 2.4X more favorable as opposed to in-article.

Favorability

In-Feed

In-Article
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VI D E O Aspect Ratio

16:9 (preferred), 4:3, 1:1

ﬂ% ﬁ -'ﬁ:_;\

1) CPMZE£ > 1,000 Imp&ifi:
(Videoh O— FEnf=i58 & ImpEho k)

2) vVCPMEE% > 1,000 Impifi
(BNEA A — 2 D50%H 327 lflJ:i'%Téi’LT—iﬁA’élmpthrb/ )

Recomended
/3) CPCViEZ£ > A

BA.. == Video Size Bitrate Media Video length
30; I/Js W 0? EJJ ’ AI:lE- é‘l_‘,%?ﬁ,ﬂfﬁﬁ% Limitations >= 2500 Type :06, :15, :30 (all preferred),

mov

30* .l/,LJ: 0) Ej] 0) iﬁA 30* "fi H# 3rd Party Tag Specification
\E’]EG)Eé (FOMLIRELZY F9) VAST 2.0 | VAST 2.0 with VPAID 2.0JS. | VAST 3.0

Tab%Cla
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Video Price

CPM vCPM CPCV

6% 15%  16-30% 30#LlL 6 157  16-30% 30FLLE 6 157  16-30% 30FLLE
Basic floor (includes Geo
targeting) $4 $6 $8 $5 $6 $9 $12  $0.01 $0.02 $0.035 $0.05
Site list / Internal viewability
preset / Device Targetting $1 $1 $0.01
3rd party pre-bid vendor
(IAS,DV,Grapeshot) $1 $1 $0.01

Taboola/3rd party data $1 $1 $0.01

Taboola Studio Standard

* Includes: Overlays, Endslate
& Hotspots

* Free for campaigns above
$20K

New Zealand / Spain / Honk Kong / China / South Africa / Singapore / Israel / Japan /
Portugal / Switzerland / Sweden / Armenia / Finland / Slovakia / Liechtenstein / Norway /
Czech_Republic / Croatia / Malta / Dominican Republic

*HADMIVABREL— FEERBLET,

Tab%Cla



Video Portfolio

Video Portfolio - DEMO
https://www.taboola.com/videoportfolio



https://www.taboola.com/videoportfolio
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v Y4 NBITKPIEER -
v B4 RBITER - SiE{Ew el \ 0 7500

¥ Lo | 0
v Campaigns Campaigns: Campaign Summary i 1 OOO 0

eI DRy Campaign Summary

Top Campaign Content m 0 . 0 3 o/o

Campaign : All Campaigns ~ = Add Filter

b—“— ~ i ) 19,727 Clic:
g — , 4 / ot kel yDay ~ ByDayofWeek ~ ByCampaign BySite ByCountry ~  ByPlatform ByAM ~
7

Recommendations l:l $0.1 40 / Wrad

~ Taboola Pixel
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- D, N . : — . \ N e sssmname [ Ty - 4.00% D 5.23 (
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Partner Management \ v N 200)/0
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neustar lbomboraf::LOTAME

You May like o

v
Partner Segment % Average Conversion

Segment Name ? Impressions . CPA Spent¥
Name ID Impressions CPC Rate

Cook and Enjoy. Start today.

BlueApron Bombora  Business Professional 1986534180 2,960,581 11.94% $0.095 0.21% $41.889  $358.86
Bombora  Web & Portal Technology 1987880912 1,822,609 7.35% $0.097 0.22% $41.501 $220.91
Bombora  IT Professional 1986534348 1,773,277 7.15% $0.099 0.23% $39.609 $211.69

Marketing Performance
Bombora 1987880112 1,678,577 6.77% $0.097 0.19% $48.099  $205.30
Measurement

Skimlinks ~ Wants to Buy > Technology 541560 1,877,350 7.57% $0.096 $37.929  $199.49
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Tab%lalrends

https://trends.taboola.com

5 Reasons Why This 5 Reasons Why This Meal
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7 {fif& 3% List A

CPM CPCV
158 16-30% 30 LlL 67 158 16-30%  30®LLL

Basic floor (includes Geo targeting) $5 $7 $9 $0.02 $0.03 $0.04 $0.06

Site list / Internal viewability preset /
Device Targetting $0.01

3rd party pre-bid vendor
(IAS,DV,Grapeshot) $0.01

Taboola/3rd party data $0.01

Taboola Studio Standard
* Includes: Overlays, Endslate & Hotspots
* Free for campaigns above $20K

US / Canada / France / UK / Germany / Australia / Netherlands / Belgium / Austria / Ireland /
Denmark / Luxembourg

-




7 {fif& 3 List B

CPM CPCV

158 16-30% 30 LlL 67 158 16-30%  30®LLL

Basic floor (includes Geo targeting) $4 $6 $8 $0.01 $0.02 $0.035 $0.05

Site list / Internal viewability preset /

Device Targetting $0.01
3rd party pre-bid vendor

(IAS,DV,Grapeshot) $0.01

Taboola/3rd party data $0.01

Taboola Studio Standard
* Includes: Overlays, Endslate & Hotspots
* Free for campaigns above $20K

New Zealand / Spain / Honk Kong / China / South Africa / Singapore / Israel / Japan / Portugal /
Switzerland / Sweden / Armenia / Finland / Slovakia / Liechtenstein / Norway / Czech_Republic /
Croatia / Malta / Dominican Republic




7 {fit& 3 List C

CPM CPCV
158 16-30% 30 LlL 67 158 16-30%  30®LLL

Basic floor (includes Geo targeting) $3 $4 $5 $0.01 $0.015 $0.02 $0.03

Site list / Internal viewability preset /
Device Targetting : $0.005

3rd party pre-bid vendor
(IAS,DV,Grapeshot) $0.01

Taboola/3rd party data $0.01

Taboola Studio Standard
* Includes: Overlays, Endslate & Hotspots
* Free for campaigns above $10K

Geos ltaly / Latam / Rest of the world

-




7 {fif& 3 List D

CPM CPCV
158 16-30% 30 LlL 67 158 16-30%  30®LLL

Basic floor (includes Geo targeting) $3 $4 $5 $0.01 $0.015 $0.02 $0.03

Site list / Internal viewability preset /
Device Targetting : $0.005

3rd party pre-bid vendor
(IAS,DV,Grapeshot) $0.01

Taboola/3rd party data $0.01

Taboola Studio Standard
* Includes: Overlays, Endslate & Hotspots
* Free for campaigns above $10K

Geos Russia / India

-




Taboola 7O4% Y FIE : RAM T« T

FerHK M T4 L%  CPCE®
={ECPC : 10~
FE#CPC : 35H

RIEFRITEEHE H%E60A M LLE * AT RE,
BefShAsE A BERT T REMF, FHinB1EE AR,

ARERM SRELPE-IFERLPOURL

E &Y 4 X : #22600x1000E Y )L

IMbLAT (JpeghEFE LLY)

B4 FILOES : 15-22FA BB, ZRKR30F (2ADESR)

IS5V KR4 3-12F (2ADEE)
x ML, RANTSV T4 REHEZSE
T /34 R Bl (PC/Android/iOS/Tablet etc)

R - FRlwal (181[E)
#HERFRAN GB5HE. BRI - Regionfll, USIE, DMA (38E~—7 v kAl )

DMPE Y 4 v T— 3>
(1R U39 PartyDT—2 YR FEBEL., T—38—5T 4 U HHEE)
VE—=T427

Brand Safety Y4 LRl (A TRV /HBA FDRTA R R MEERE)
*—J— FERS




Taboola 7O 4%~ R : AnimatedH LR A JLEE

FerHX AnimatedY LA JLE)EH : CPCEEE
&IECPC : 10~
E#CPC : 35H

RERITEHE H%E860A M LLE * 13 AT BE,
EcfSRAE R BET T REMF, FHinBEE AR,

AREM SLELPFE - IXBERLPOURL

74— v bk :GIFODH (T75va, THRXM)—LGIFIZAT)
ER{SHERT - 10 LI

Y4 X : 3MBLLTF

FRIZE - /D00 x 200 - £ K600 x 400 pixels

A4 FILDOES : 15-22F,NEEH, ZKR30F (EADBE)
IS5V KR4 3-12F (2ADEE)

T /84 R B (PC/Android/iOS/Tablet etc)

ER - Rl (181[E)
#HERFRAMN GB5E. BRI - Regionfll, USIX, DMA (38E~—/7 v kAl )

DMPEJ A T— 3y
(1 R U3 PartyDT—2 VA REEE L, T—2 23— T4 VU HHEE)
VE—=TT427
Brand Safety YA LRl (A TRV /HA FDRTA R R MEETE)
*—J— FERS




Taboola 7A4% Y FIE : T35 > KEIE

FjE : CPCV /ICPM/VCPMiRE

RIS DVTId, EFAiBRE CHRESL,

CPCVEE£ (L. 100% T2 AFETESE,

CPMEE£(X. 10004 > T L v a VEHEATES,

XML EDBE L, 30 TRLBEL BT END,

«BLWASHEN L, BAAKICHET 2RADASL— MK S BAMN THRERE.

RIERISE B%E60AMLIE *FEEATHE,
Bd{SRA%A H I TEy b7y TRENR., FRIBEETE D ATEE

AREM SELPE - IEEMALPOURL

EE A M4 7 : MP4, FLV, WEBM, MOV, MPG, MPEG
HEREERERE /N1 L1557 / PCIOR LT (RASHDET)
B4 X : 200MBLLTF

TARY FHEOHE . 169

Ew kL—F : 2500KBPSLLTF

3rd Party TagD {145 :

- VAST 2.0

- VAST 2.0 with VPAID 1.0 Flash - VAST 2.0 with VPAID 2.0 JS
- VAST (Not supported)

LR— MNEB 1)CPCV :Completed View, Impression, CPCV, Clicks, CTR, Spend

2)CPM :Impression, CPM, Viewability Rate, Completion Rate, Clicks, CTR, Spend
Ea—7EUT 4« (Viewability) [, 50%AE@EICR TSN, 2MBMESN=HGEICHI 2 b
b,




