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COMPANY

Renault Spain is one of the largest subsidiaries of
car manufacturer Renault. OMD Spain is part of one

GIOCHMIC TS CENGA NATURALEZA HSTORA VA LUCHACONTRAGL PLASTICO SSCHBETE el of the world’s largest media networks.
COMPARTELO -
f — CHALLENGE
Hoy podrias estrenar un Renault. Renault Spain wanted to increase qualified
Tl e R traffic on premium sites and lead generation for
" test drive and commercial offers.

! X SOLUTION

"‘3. - médk;:; e OMD Spain found Taboola Sponsored Content
o leas resenas e coches, mejorven  Liamagas IMicadas con 20GB+2068  Tu 11ma ayuga a abar con e icomparayencue,  77,90€. 1 afide yentajas digitales! to be an effective solution for their client Renault

@ probar un Renault Megane @n tu mévil y fibra de 600Mb matrimonio infantil, hazlo ahora baratos! Vuelos a pe.

Spain to achieve their objectives and advertise in
brandsafe environments.

RESULTS

In just six months with Taboola, Renault
Spain saw over 333,000 clicks and a 29%
decrease in cost per lead.

With Taboola, OMD Spain Generated Over
140,000,000 Pageviews During the First
Six Months of the Campaign for Renault Spain
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Introduction

Renault Spain is one of the largest subsidiaries
of car manufacturer Renault. Their agency,
OMD Spain, is part of one of the world’s
largest media networks. With a goal set of
increasing qualified traffic on premium sites and
generating leads for Renault Spain’s test drive
and commercial offers, OMD Spain turned to
Taboola Sponsored Content.

Renault Spain Finds Success
with Always-On Campaigns
with Taboola

After an initial test campaign for their Kadjar
model , Renault Spain planned incremental
always-on campaigns for other car models

including the Captur, Megane, Zoe and Clio.

Investment by model was distributed and
optimized according to the client’s needs and
the objectives of each campaign. Moreover,
to maximize the scope and coverage of the
campaigns, desktop and mobile devices were
included.

In just a matter of months with OMD Spain
working with Taboola, Renault Spain saw a
34% increase in the volume of high quality leads.




